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Reader comment

Unparalleled information
source for opinion
leaders in technology

The readers of MikroBitti are opinion leaders and active

users of technology who also spend money on technology.

Among their family and friends, they are popular and trusted

advisers.

In 2012, MikroBitti will explore new technology products,
services and phenomena more deeply than ever before. It
will provide the best way to keep up-to-date on technological
phenomena and get tips on how to use and purchase

technological products.

Acting Editor-in-Chief

MBnet.fi

The core of the renewed MBnet is the social product service,
which combines basic information about products, editorial staff
members' reviews, and user experiences. The users of MBnet
get excited about new devices and want to be the first ones to
test them. They search online information about new products
and often also buy the products online. You can now attract
these Internet enthusiasts through our varying and extensive
advertising opportunities. You can, for example, target your
advertising to a specific product category

MikroBitti will also be available on the iPad during 2012.

For profile and price information and other digital products,
see www.mediaopas.fi




Young adult man

Urban

Decision maker or
future decision maker

Educated

Well-to-do

See the full readership profile www.mediaopas.fi

Plense see the lotest medin WM{IM www.mediaopas fi

The typical MikroBitti male reader is...

Index: all the men =100
Age 20-29, 24 % 162
Age 30-39,19 % 137
Age 40-49,17 % 107

Lives in Helsinki area, 26 % 148
City over 30 000 residents, 41 % 10
Decision maker, 2 % 155
Senior clerical employee, 8 % 150
Student, 12 % 153
Higher education degree, 32 % 136

Over 75000 €/year, 16 % 110
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Publication and material dates 2012

1 3.1 9.12.11
2 1.2. 91

3 1.3. 6.2
4 3.4. 9.3
5 2.5. L.
6 4.6. 10.5.
7 30.7. 6.7.
8 29.8. 6.8.
9 21.9. 27.8.
10 18.10. 24.9.
1" 1211 19.10.
12 5.12. 12.11.
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Data security, web TV, commercial music services
on the Internet, PC maintenance.

Player's screen drivers, virtual digiboxes, amplifiers for
listening to music.

Smart phones, video cameras.
Tablets, travellers' Internet services, systems cameras.

Popular televisions, the best smart phone software,
build your own powerful PC.

The newest pocket cameras, earphones, versatile navigators.
Laptops for students, colour lasers.

Multi-purpose devices, home network devices, cloud storage,
monitors.

Tablets, televisions, motherboards.

Home cinema, loudspeakers, amplifiers, video projectors,
media players.

Smart phones, HF digiboxes, new game consoles.

Laptops, pocket cameras, most powerful screen drivers.

Readership 286 000

Male readership 234 000
Decision maker readership™®
43000

Reading time/men 76 min.
Circulation 79 626

NRS Reader Autumn10/Springt1,
Circulation 2010
NRS Consumer 2010, Reading time

Source: Decision Maker Atlas 2010

*) Decision-maker 1+2+Participant
(private and public sector)

Advert sizes and prices
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460 x 297 mm

11 1/2 vertical

230x297mm 112 x 297 mm

1/2 horizontal  1/4 vertical

230 x146 mm  60x297 mm

1/4 horizontal  1/4 corner

230 x 74 mm 112 x146 mm
2/1 11840
1/1 5920
1/2 4090
1/4 3240
2nd/3rd cover 6550
Back cover 7130
Opening spread 13030
2" spread 13030

Special position increase +10 %.
VAT +23 %

Line frequency: 60/cm

Binding: adhesive binding

Print method: offset

Printed at:

Hansaprint Artukainen, Artukaistentie 10,
20240 Turku, Finland

Material requirements::
www.mediaopas.fi

Advertising material transfer:
www.aikakausmedia.fi

Please check the themes
and dates at www.mediaopas.fi



